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JORDAN NASSER
Inspirational and creative team leader, I specialize in viewing 
brands from the customers' perspective. 

Called ''H&M's Digital Mastermind'' by Fast Company, I work 
with branding, marketing, communications, strategy, and 
innovation to connect brands with customers in the best 
possible way.

I pioneered H&M's involvement in social media, mobile, apps, 
video, and newsletters, creating a world of interactions and 
connections that thrives to this day. 

2018 - present
Chief Marketing Officer, Enkla Financial
brand, marketing, communications

2016-2017
Global Director of Brand & Marketing, Looklet 
brand, marketing, communications

2010-2014
Global Head of Digital, H&M
digital marketing, e-commerce

2008-2010
Global Head of Digital Marketing, H&M
digital marketing, online, mobile, social media



pioneer
H&M social media

I personally started social media for 
H&M in 2006. Through my requests, 
Facebook granted H&M the first 
vanity URL, the possibility to geo-tag 
posts, and the ability to tag images 
as H&M, rather than an individual. 

From Facebook, to YouTube, Twitter, 
Pinterest, and Instagram, my strategy 
led the company to unimagined 
social media success. 



concept, strategy, design
H&M e-commerce

Worked within a multi-year 
project as Head of Digital to 
turn the inspirational marketing 
site into a full-fledged e-
commerce machine. 



concept, strategy, design
H&M e-commerce

My digital team took e-
c o m m e r c e w o r l d w i d e , 
expanding into more countries 
each season. 



concept, strategy, design
H&M campaigns

From Lagerfeld to Versace, I 
worked with every major 
des i gner campa ign f rom 
2008-2014.



concept, strategy, design
H&M campaigns

From desktop to mobile to the 
Super Bowl, I worked with 
celebrated art director Marc 
Atlan to bring David Beckham 
to the world. 



concept, strategy, design
H&M mobile and apps

My team and I took H&M beyond the 
desktop space, into their first mobile site, 
Apple and Android apps. Our app launch 
was #1 in dozens of countries on launch 
day. 



concept, strategy, design
H&M newsletter

Put loyalty to great use, by spearheading an 
initiative to actively communicate with 
customers via the newly formed H&M 
Fashion News. 



concept, strategy, design
H&M video

Assembled a video production team to 
produce original content for the website 
and YouTube. 



concept, strategy, design
H&M life

Transformed H&M Magazine from a print 
edition to digital and launched an 
international fashion blog. 



concept, strategy, design
H&M

Proposed a new web design and layout to 
attract new employees to the H&M career 
site. 



brand identity and business launch
LOOKLET

Launched a new brand identity,  marketing plan, and 
communications strategy for this Stockholm B2B digital 
fashion photography house. 



brand identity and consumer launch
ENKLA FINANCIAL

Created a brand identity, marketing plan, and 
communications strategy for this Stockholm mortgage 
lender. 



author and art direction
HOME IS A FIRE book series

Authored and published four successful novels. Art 
directed the covers with graphic designer Patrik 
Nerséus. 
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